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Agenda
Annual Results 2023

Welcome Ursula Notzli

TX Group - Review Pietro Supino

TX Group - Financial report 2023 Wolf-Gerrit Benkendorff

TX Group - Overview segments Sandro Macciacchini

TX Markets Olivier Rihs

Goldbach & Goldbach NEO OOH Michi Frank / Christoph Marty
20 Minuten Bernhard Brechbiihl

Tamedia Jessica Peppel-Schulz

Ventures Daniel Monch

Q&A
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TX Group
Pietro Supino

Chairman and Publisher



TX Group
Wolf-Gerrit Benkendorff

Chief Financial Officer
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Group at a glance

Revenues in CHF mn EBIT (adj.) in CHF mn EBIT adj. Margin
082.5 4 1436 4 146% %
PY: 925.2 PY: 100.1 PY: 10.9 %

FCF b. M&A in CHF mn Equity ratio Net liquidity in CHF mn
161.7 ¢ 75.1% 23.9

PY: 79.6 PY: 78.1% PY: 140.1



Revenue growth driven by Clear Channel Switzerland
acquisition, substantial improvement in profitability

CHF mn
Net Revenue

1,079.5

9358 9574  gr5-

2019 2020 2021 2022 2023

Revenue growth was driven by the Clear
Channel Switzerland acquisition and a
slight increase in revenues (+3.4 CHF mn)
in 20 Minuten.

Negative organic growth of -17.9 CHF mn

(-1.9%) was due to reduced Tamedia
printing activities and declining paper
price, fewer group services provided to
SMG and weaker job market in the second
half of 2023 at Jobcloud.

EBITDA (incl. margin)

21.5%
18.2% 18.6%
W
196.8 177.7 211.0

130.6 123.8

2019 2020 2021 2022 2023

Overall cost increased only by +1.2% (+9.3
CHF mn) despite the acquisition of Clear
Channel Switzerland, AdUnit and Berner
Oberland Medien (additional 50% stake).
Due to strict cost management and
declining paper price, costs were reduced
by +27.2 CHF mn organically.

Net income from Associates and Joint
Ventures increased by +39.2 CHF mn
mainly due to SMG (+43.1 CHF mn).

A G

EBIT adj. (incl. margin)

14.1% 13.4% 14.6%

10.9%
8.8%

1517 o 1283 qg01 1436

2019 2020 2021 2022 2023

Margin exceeds 2019 pre-Covid level.

D&A (88.4 CHF mn) increased by +20.6 CHF
mn driven mainly by IFRS 16 due to newly
capitalised contracts from Clear Channel
Switzerland.

PPA amortisation and impairments of
associated companies are significantly
below previous year (-22.8 CHF

mn), impacted by an impairment at SMG.

REED)



Following the acquisition of Clear Channel, the revenue
composition is now comparable to pre-Covid in 2019

<+— 100%
Share of advertising
revenue increased
33% 25% 27% 34% mainly due to the
acquisition of Clear
Channel Switzerland.
Remaining revenue
categories are slightly
below the previous
year's level.

- Advertising
25% I classifieds & Services
L 26% 25% 2R Subscriptions & Single Sale
I Commercialization
Printing & Logistics Operations

7%

6% 9% 7%

I other Operating Revenue

2019 2020 2021 2022 2023



The digital revenue share is on prior year level

Net Revenue Advertising Subscriptions & Single Sale Classifieds & Services
2% 10%
Print
88% 90%
0, 0
>1% 1% 40% 41%
Digital 58% 58%
Tamedia 20 Minuten Goldbach Neo OOH
2% S A% Cs1%

13% 17%

2022 2023

The share of digital sales for advertising revenue is at previous year's level. The increase of digital advertising revenue at Tamedia and 20
Minuten was off-set by GB Neo OOH due to Clear Channel Switzerland's large proportion of non-digital revenue.

Subscriptions & Single Sales as well as Classifieds & Services revenues have a slightly increased share of digital sales.




Income statement

in CHF mn

Revenues

Cost of Material and Services
Personnel

Other Operating Expenses
Share of Net Result of Ass./JV
EBITDA

Depreciation and Amortisation
EBIT before PPA
Amortisation PPA

EBIT

Net Financial Result

EBT

Income Tax

EAT
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2023 2022
982.5 100.0% 925.2 100.0%
-154.4 -15.7% -165.4 -17.9%
-417.6 -42.5% -409.2 -44.2%
-221.7 -22.6% -209.7 -22.7%
22.1 2.3% -17.1 -1.8%
211.0 21.5% 123.8 13.4%
-88.4 -9.0% -67.8 -1.3%
122.6 12.5% 56.0 6.0%
-51.6 -5.3% -50.1 -5.4%
71.0 7.2% 5.9 0.6%
5.7 0.6% 2.3 0.2%
76.7 7.8% 8.2 0.9%
-16.3 -1.7% -12.2 -1.3%
60.4 6.1% -4.0 -0.4%

Significant EBIT increase due to strict cost
management and inorganic business
growth

Lower cost of material due to reduced
printing activities and declining paper
price

Transportation and delivery costs reduced
by -10.0 CHF mn

Inorganic growth of personnel expenses
(+20.5 CHF mn), organically reduced by -
12.1 CHF mn

Increase of other operating expenses
mainly driven by higher expenses for OOH
advertising inventory (+12.9 CHF mn)
Higher D&A (+25.5 CHF mn) due to newly
capitalized contracts from Clear Channel
Switzerland

Income from Associates and

Joint Ventures increased by +39.2 CHF mn
mainly due to SMG (+43.1 CHF mn)



Adjusted income statement

° Significantincrease of +43.5 CHF mn

in CHF mn 2023 2023 2022 in EBIT adj. resulting from revenue
reported adjustments adjusted adjusted increase, cost control and better
Revenues 982.5 1.4 984.0 922.8 performance of associated companies
Cost of Material and Services -154.4 - -154.4 -165.4 ° Adjustment
Personnel -417.6 - -417.6 -409.2 Associates/JV of +19.6 CHF mn
Other Operating Expenses -221.7 - -221.7 -205.5 ‘(PPA Amortisation and .
Share of Net Result of Ass./JV 2.1 19.6 417 25.3 ':252 ! E”;‘;”:q)nt;er:]oa"i"nﬁ’;z\i;zliz yl‘:; i/zeoazrzs
EBITDA 211.0 21.0 232.0 168.0 L
o o impairment at SMG
Depreciation and Amortisation -88.4 - -88.4 -67.8
EBIT before PPA 122.6 21.0 143.6 100.1
Amortisation PPA -51.6 51.6 - -
EBIT 71.0 72.6 143.6 100.1
Net Financial Result 5.7 1.7 7.4 1.0
EBT 76.7 74.3 151.0 101.1
Income Tax -16.3 -8.9 -25.2 -21.1
EAT 60.4 65.4 125.8 80.1

11 TX Group AG



Cash flow statement

in CHF mn

EBITDA

Changein Net Working Capital

Otherchanges

Cash flow from operating activities

Cash flow from investing activities
thereofinvestmentsin PP&E and intangible assets

Free Cash Flow

Free Cash Flow b. M&A

Cash flow from financingactivities
thereof repayment of lease liabilities
Changein cash and cash equivalents

Cash and cash equivalents as of 31 December

12 TX Group AG

2023 2022
211.0 123.8
10.6 (30.5)
(23.7) 16.8
197.8 110.1
(46.1) (77.7)
(36.2) (30.5)
151.7 32.4
161.7 79.6
(179.7) (151.5)
(55.3) (31.1)
(29.0) (120.2)
287.2 316.3

Net Working Capital

Strict receivables management leads to
reduction of accounts receivable
despite acquisition of Clear Channel
Switzerland and Berner Oberland
Medien

Other changes primarily due to changes
in accruals and deferrals

Cash flow from investing activities

Acquisition of Clear Channel
Switzerland(-85 CHF mn)

Repayment of time deposits/bonds
(+72.0 CHF mn) and change in current
accounts (+15.0 CHF mn)

Cash flow from financing activities

Dividends paid to TX Group AG
shareholders (-47.7 CHF mn) and to non-
controlling interests (-69.4 CHF mn)
Increase of repayment of lease

liabilities due to Clear Channel
Switzerland acquisition



Balance sheet mainly impacted by revaluation of pension plans
(net +33 CHF mn) and acquisition of Clear Channel Switzerland

Net liquidity decreased by

Current assets 116 CHF mn to 24 CHF mn,
i mainly driven by increased
o E""e"t liabilities lease liabilities (74 CHF mn)

on-current liabilities due to the Clear Channel
B Equity Switzerland acquisition and

aninterim
dividend from JobCloud (20
CHF mn).

CHF mn

748

2022 2022 2023 2023

13 TX Group AG
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The profit distribution to minority shareholders of -
69.4 CHF mn will be adjusted by JobCloud's interim

dividend of 20 CHF mn in 2023

-69.4

In CHF mn
197.8
-15.8
-20.3
55.3
Cash Flow Netinvestments Netinvestments  FCF (b. M&A) Repayment of
from /[ (used inproperty,plant inintangible (consolidated  lease liabilities
in) operating  and equipment assets view) IFRS16
activities

Dividends to
minority
shareholders

Free cash flow
before M&A
Shareholders

Adjustment
interim dividends
JobCloud

Free cash flow
before M&A
Shareholders
adjusted



TX Group
Sandro Macciacchini

Chief Operating Officer
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Challenging job market in Austria and Switzerland,

excellent development of SMG

TX Markets ( JobCloud w/o KAT ) ( KAT 100% ) SMG 100%

1380 1378 2794

-- 1328 248.8

2150 1133 113.8 =¥ A
2005 205.1 93.8 1017 o, 5

: 825 [ ZL0F (9%

Net Revenue 139.7 1338
........ ¥ 528 4738

CHF mn

2019 2020 2021 2022 2023 2019 2020 2021 2022 2023 2019 2020 2021 2022 2023 2022 2023

o
60.9% 60.7% 61.9% 58.5% 57.49% 37.6%

100.0
63.6% g0 79 63.0% 105.1
- 60.7% 53.49% 20.4% /

85.9 92.6 :
EBITDA 741 6.1 751 601 704 80.7 53.¥ &%) e e

(incl. margin)
40.0% 37.0%

2019 2020 2021 2022 2023 2019 2020 2021 2022 2023 2019 2020 2021 2022 2023 2022 2023
30.8%

108.0 58.3% 56.2% 57.7% 53.8% 52.50 62.8% 62.7%52 o

. 8.1 932 —eo —0—o o O 48.7% 6%

EBIT adj. 814 -4 742 697
(incl. margin) 67.5 66.1 . 65.7 097 ¢y 63.8
: 37.9% 9 : TT488 gy
S0 S 3,5, 102 l'
2019 2020 2021 2022 2023 2019 2020 2021 2022 2023 2019 2020 2021 2022 2023 2022 2023
16 TX Group AG SMG Share of Net Result (adj.) amounted to 23.3 CHF mn in 2023 (-0.9 CHF mn in 2022). Share of Net Result of KAT (adj.)

accounted for 18.3 CHF mn in 2023 (23.8 CHF mn in 2022).



Development in the advertising market challenging,
growth driven by Clear Channel Switzerland acquisition

CHF mn Goldbach

Goldbach w/o OOH

)

274.7

Net Revenue

152.9 1553
1915 - 1932 1354 89
166.7 154.0 174.5

2019 2020 2021 2022 2023 2019 2020 2021 2022 2023
29.6%
25.8% 26.1% 24.2% 25.1%
21.7% ) 19.9%
EBITDA 17.7% 8L.4 18.0% : 18.5%
(incl. margin) 450 501
362 347 384 -
272 243 o 288'
2019 2020 2021 2022 2023 2019 2020 2021 2022 2023
21.9% 22.8%
. 15.4% 177%  16.2%
_EBITadj. 181% 1160 197% 1119 g.0%
(incl. margin)
30.2 344 314 34.8 26.3 352
17.9 212 248 20.9 S 2 52y
17 TX Group AG 2019 2020 2021 2022 2023 2019 2020 2021 2022 2023

42.6

2022

2023

44.0%

v @

2022 2023
-43%  0.3%
——*©

—s—a

2022 2023



20 Minuten EBIT adj. below previous year's level, cost

management at Tamedia leads to improved results

CHF mn

548.1
4704 4593 4644
' 4464 .
Net Revenue
1468 1095 1238 1150 1184
2019 2020 2021 2022 2023 2019 2020 2021 2022 2023
27.0%
11.2%  14.4% o 8.8%
(incl. margin) 396 482
22.4
123 179 o5 g01 10.7 i 13.4
. . . 4.9
2019 2020 2021 2022 2023 2019 2020 2021 2022 2023
26.9% 15 1%
9 1% 13.3% 9
EBIT adj. M/o 65% 199  40% 149  33%
incl. margin — o ¢ o —o
: g 39.5 35.4

18.7 15.3 18.2 14.7
n e LIy aw 5. g GO

18 TX Group AG 2019 2020 2021 2022 2023 2019 2020 2021 2022 2023




Slight decline in revenue at Ventures offset by cost savings,
Group reduces cost base but also charges less to externals

CHF mn Group & Ventures
os 199.9 o o 1806
¥ 1594y
Net Revenue
2019 2020 2021 2022 2023
13.3%
4.9% 5.6%  2.8%  3.0%
: EIBITDA' ; 26.6 103
incl. margin . 5.0 47
. o . ‘
snnas
-8.4
2019 2020 2021 2022 2023
-1.5%
EBIT ad. -15.6% 0 111% -14.2% -11.2%
(incl. margin)
-3.0 _...'.': :
264 206 957 19 Ak
2019 2020 2021 2022 2023

19 TX Group AG

TX Ventures >
712 TAT 694 686
o 66.ly
2019 2020 2021 2022 2023
0y
4% 5% oy g 43%
42
-1.0 43 66 - J9A @
2019 2020 2021 2022 2023
166% 8% -106% -13.49 67%

./0*./0

9.2 T 45 A

2022

-5.9
2020

-1.3
2021

-11.8

2019 2023

C ew )

138.7
1206 1159
111.3 .
""97.3{
2019 2020 2021 2022 2023
158%  12.1% 10.1% 77%
6.6//0\0—.—.
22.0
' 14.6 11.7 75
----- R LD
7.4
2019 2020 2021 2022 2023
- 0/
-19.9% 30% 11.0% 1419 -13.9%
L 189
42 133 164 -13.5‘
22,1
2019 2020 2021 2022 2023



Operational reporting
Olivier Rihs

Michi Frank, Christoph Marty
Bernhard Brechbuhl

Jessica Peppel-Schulz

Daniel Monch
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JobCloud achieves excellent result,

while revenue declined slightly due to economic slowdown

JobCloud - Switzerland

Significant growth of customer base in
companies - also SME - and registered
jobseekers

Market impulses for higher growth was
temporarily lacking

Ongoing investments in digitizing services and
improving quality

Al found its way into products and business
tools very quickly

Karriere.at - Austria

Rising personnel costs due to inflation
impacted hiring behaviour

Complete takeover of Hokify and ATS
eRecruiter

TX Group AG *New calculation method applied to 2022 figures.

JobCloud: Comparison to previous
year in thousand per month*

+9%l

8'592
7'888

2022
B 2023

Sessions Number of
jobs listed



SMG Swiss Marketplace Group
consistently drives integration

® Significantimprovement of result based Continuous growth in all four divisions

on positive development of all divisions

® Ongoing cost management

Revenue ‘
® Key post-merger projects includes the (2023 vs. 2022) ‘

integration of the technical platforms

® Launch of new product, services and General Finance &

security functions, e.g. MoneyGuard Automotive  Real Estate Marketplaces  Insurance

on Ricardo, MieterPlus on real estate

platforms
EBITDA
® Implementation of various Al-based tools (2023 vs. 2022) n/a
among others to protect our data and the

data of our customers

® Dynamic market development based on
existing and newly launched platforms

22 TX Group AG TX Markets



Goldbach continued challenging environment
in the core business of TV and print

23

Win of new mandates: TF1, TMC and TFX

Replay Ads initiative still at the beginning, but
promising

Strategic focus on regional sales and
development of SME

Sale of dreifive in line with strategic focus on
advertising marketing (closing expected Q2 2024)

Business development

Declining revenues in the core business TV and
print

Strict cost management

Optimistic about the future - Thanks to new
inventory and strict cost management in the
marketing area

TX Group AG

Development of media mix in Switzerland
Source: Media Focus Schweiz GmbH

B rrint B TV B Out-of-Home B Radio Kino

B Display M search B vouTube

GOLDBACH



Goldbach Neo OOH

starts successfully in a promising future

Development of Goldbach Neo OOH portfolio by segments
Number of advertising spaces

+258%

\
17 164

+207%

v
6067

+60%

4788

-3%
| l 2022
516 499 M 2023

1046 1675 1974

Streets  Public Transport ~ Malls/ Airport
Point of sale

UEﬁ”ﬂ

TX Group AG

® Take-over of Clear Channel Switzerland and
renaming to Goldbach Neo OOH

®  Acquisition of remaining sharesin Neo
Advertising AG and integration into Goldbach
Neo OOH

Business development
®  Structurally growing market

® Significant growth thanks to acquisition of
Clear Channel Switzerland

®  One-off costs due to integration

® Solid foundation for a profitable growth going
forward

GOLDBACH



20 Minuten stabilizes usage and
expands its leading position in German-speaking Switzerland

Visits per day (in thousands)*
® Pleasantdevelopment on user marketin

Switzerland: 4000 - Jan 23: 5% more — 20 Minuten

than Blick )
o focusonjournalism 3'500 — Blick

O leading private media brand on 3'000 A
Social Media
2'500 Oct 22:3.5% Dec 23: 15%
®  Advertising market stays OGNS more than Blick
structurally difficult: 2'000 ' ' ' '
Jan-22 Jul-22 Jan-23 Jul-23 Jan-24

O  Spendings continue to shift towards

. 1'400 ~
the big tech — 20 minutes

o . . 1'200 A
O Initiatives to innovate and optimize —RTS
cross-media offering 1'000 -

. 800 -
®  Structural shift led to cost measures

600 -
® Decliningresult due to costs for social plan \/—/\/\’W\/

and depreciation at Heute (Austria) 403an_22 Jull-22 Jan'_23 Jull-23 Jan'_24

25 TX Group AG *Source: Mediapulse Online Content Traffic Data



Tamedia strives to play a leading role
in the digital transformation of the Swiss media

e New CEO started in October Total subscriptions .
in k (excl. Berner Oberland Medien) 304
® Development of new strategy 370
® Performance and efficiency initiatives to 648 99
accelerate growth in existing business field [-8%1
Business development 490
451
® Reducingdependency on the print business is
challenging
- - . - . +l3cy0
® Revenueindigital subscription and | ¢
advertising below expectations 178
, , 158
® Targeted cost savings and adjustments to 2022-12
market conditions
I 2023-12
Print combined Digital Total

Abos (total) c.

26 TX Group AG



TXVentures
successfully launches Fintech fund

TR L’ Doodle ZAT1O)D

ventures

Launch of the TX Venture ® Foundation laid for future ®  Subscription growthin
Fintage Fund | growth with new backend Switzerland and Austria;
New investments in Relio, and branding stagnation in Germany
Cashlink, Tidely, Lano, ®  Successfully positioned as a ® Improvement of product,
SaaScada, Triple and Sinpex B2B Software-as-a-Service process and organization in
By end of the year the fund ®  Subscription growth of 20% B2Barea

includes 16 investments and ® |Initiate reorganization of the

reaches nearly 50% of its
target size

TX Group AG

Tech division to create an agile
and cost-efficient structure



Sustainability
Ursula Notzli

Chief Communications & Sustainability Officer

28
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Financial Calendar

FRI

19

APR |24

TUE

27

AUG | 24

30

Annual Shareholders Meeting at Zurich Convention Center 2024

Publication of the Half-Year Report 2024



m LinkedIn @ Instagram @ tx.group


https://www.linkedin.com/company/tx-group-ag
https://www.instagram.com/txgroup_
https://tx.group/

