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TX Group

Strong operating result thanks to economic upturn -

Swiss Marketplace Group transaction boosts financial income

Business result boosted
by reduction in material
and other operating
expenses, and by
higher netincome from
associated companies
and joint ventures

Positive impact on
revenue from job
market recovery, good
performance of
marketplaces, and an
easing of pressure on
the advertising market

In CHF
millions

2020 B 2021

Establishment of the
Swiss Marketplace
Group resultsin an
accounting profit of
CHF 779 million.
Previous year:
impairments worth CHF
85 million.

T~ T~

@ Margin

936 I 957
I

Revenue EBIT (b. PPA)*

* Operating income before effects of business combinations
** Cash flow after investing activities in property, plant and equipment and intangible assets

Significant recovery of
free cash flow, mainly
due to an improved
operating performance

Significantrise in net
liquidity due to operating
cash flow increase,
dividend waiver, and sale
of 10% to SMG (of which
5% in cash worth CHF135
million)
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Margin
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95 EAT FCF (b. M&A)*

Net liquidity
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TX Group 7

Advertising market recovers in the second of the year, culminating in a strong November and
December

Swiss advertising market in CHF millions (gross)
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B v | internet
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Source: Media Focus Jan-Dec 2020/2021 = x

*Internet: Does not include advertising revenue from social media, online classifieds, online directories, or strictly performance-related networks. All data excluding Display Crawler (DIG).



TX Group

TX Group delivers 6 per cent organic revenue growth

Organic revenue growth” in CHF millions

2020
TX Markets - E

2020
Goldbach - m»

20 Minuten glls ~BLCED

y 2020
Group & Ventures 2001

» 2020
TXGroup 2091

-

868

Consolidated revenue growth in CHF millions

2020
2021

= =N
9

= D
@
0 |

2020
2020
2020

2020
2021

* Definition of "organic": Activity is included in the scope of consolidation of the TX Group for the full period in the reporting period as well as the comparative period and includes structural adjustments.

** Eliminations and IAS reconciliations were taken into account
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TX Group 9

Continued digitalisation drive - digital revenue share climbs to 54 per cent

B Digital

Advertising revenue Revenue from classifieds & services 0 Non-digital

2020 2021 2020 2021
Revenue from subscriptions and individual sales* Revenues
2020 2021 2020 2021

* Digital here refers to digital subscribers only. Combined print and digital subscriptions are not classed as digital. = x



TX Group 10

Normalised net income up CHF 36 million on prior-year period

Normalised netincome in 2021 in CHF millions

EBIT EAT
(adj.) (adj.)
margin margin
2020 8.8 % 7.1%
126
(oa6)
] N—
s 102
66
— // //
EAT 2021 Operating Share of net Depreciation and Financial result Income taxes EAT (ad].) 2021 s (adj.) 2020 /7 EAT (adj.) 2019
expenses/ income (loss) amqrtlsatlon from
revenues of associates/ bUSlﬂ¢SS '
joint ventures combinations
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TX Group

Overview of share of net income / (loss) of associates / joint ventures

In CHF thousands SMG Karriere.at Other Joint Total
(31%) (49%)* associates? ventures3

11

Revenues 12,415 40,406
EBITDA 1,657 20,282
EBIT (b. PPA) 1,002 19,713
EBIT -2,461 19,713
Income/(loss) before taxes -2,519 19,584
Income taxes 142 -5,932
Earnings after tax (EAT) -1,777 13,652
of which

TX Group -1,468 13,805

Minority shareholders -309* -153

! The share of Group capital is 24.5% (Karriere.at GmbH is 49 per cent owned by JobCloud AG, which in turn is 50 per cent owned by TX Group).
2 Keystone-SDA-ATS AG, Ultimate Media GmbH, Ziircher Oberland Medien AG, BTMX, Helpling Switzerland AG (top five by revenue).

3 Berner Oberland Medien AG BOM, Edita SA, 20 minuti Ticino SA, TVtaglich (full list).

4 Minority shareholders of IAZI and its subsidiary Immo Information Technology Privat Ltd.

40,017
3,874
1,236
1,128
1,245

-568
677

677
0

12,801
1,676
1,656
1,656
1,663

-356
1,307

1,307

105,640
21,489
23,607
20,036
19,973
-6,114
13,859

14,321
462
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Chief Financial Officer

RS



TX Group 13

Recovery in advertising revenue and commercialisation and intermediary revenue - divestments
negatively affect revenue from classifieds & services

Types of revenue

Advertisingrevenue Revenue Commercialis ~ Revenue from  Revenue from Other Otherincome Revenue
from ation and subscriptions printand operating
classifieds intermediary  and individual logistics revenue

& services revenue sales _._x



TX Group 14

Operating costs cut by CHF 16 million

Cost in CHF millions

* Expenditure on . 2020
paper: CHF -5.2 B 2021
million 20 10 21 7

* Changestothe ey O s
group of Employee benefit Short-time working
consolidated expenses as per IAS 19
companies: CHF -4.2
million ~——

* LowerlT and event
expenditure <>

Cost of materialsand ~ Personnel expenses Other operating Depreciation and Depreciation and Impairments
services expenses amortisation amortisation
from business

combinations -l.x



TX Group 15

Cash flow from operating activities increases to CHF 161 million
Cash flow statement for 2021 in CHF millions © 2020 [ 2021

=]

-19

Cash and cash
equivalentson 31 Dec.
2021: CHF 436.5 million

Change in net current FCF
assets

833

~V ~V

128 161 6 @ 160
| (69 } B
L, T — g

95 131 65

Farnings after tax (EAT) Cash flow from / (used Cash flow from / (used Cash flow from / (used Change in cash and
in) operating activities in) investing activities in) financing activities cash equivalents TR




TX Group 16

FCF (b. M&A) after dividends to minority shareholders now used to determine TX shareholder
dividends

In CHF millions

161

Cash flow from / Net investments in Net investments in FCF (b. M&A) Dividends to minority FCF (b. M&A) after
(used in) operating property, plant intangible assets (consolidated view) shareholders dividends to minority
activities and equipment shareholders
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TX Group

Equity ratio up to 79 per cent

Current assets

B Current liabilities

B Non-current assets BB Non-current liabilities

606

B Equity

2020

2020

859

2021 2021

17

In CHF millions

Net debt / (net liquidity)

20 U
Current Non-current  Cash and
financial liabilities ;ash
equivalents

Net debt/
(net liquidity)

Excluding minority
holdings, the equity
ratio is 71 per cent

Companies with a
significant share of
minority
shareholders:
JobCloud
Goldbach

RS



TX Group 18

All companies achieved significant operating income and margin increases

Segment statement for 2021 in CHF millions 2 2020 [ 2021
TX Markets Goldbach 20 Minuten Tamedia Group & Ventures
EBIT (adj.) margin* EBIT (adj.) margin EBIT (adj.) margin EBIT (adj.) margin EBIT (adj.) margin
2020 34.6 % 2020 11.6% 2020 9.0% 2020 13% 2020 -0.4%
470 459

185/ segment

Third 200 185
205 @ @ parties
201 Inter-
200
174 H

154 2020 2021
124
110
3 i @
45
34

2! 18 1218 1019 1122 ¢ 18 21 10
Revenue EBITDA  EBIT Revenue EBITDA  EBIT Revenue EBITDA  EBIT Revenue EBITDA  EBIT -1 91

(ad].) (adj.) (adj,) (adj.)
Revenue EBITDA  EBIT
(adj.)

*Limited comparability with previous year, because SMG has been taken into account as an associated company since November 2021 solely with regard to net income (and not with regard to revenue) = x



TX Group 19

Group with a new charging concept

Group & Ventures revenue® and EBIT (b.PPA) in CHF millions Ventures revenue and EBIT (b. PPA) in CHF millions  EesiT (b. PPA) margin
2020 1.0%
2 021 106%
7|5 4 6*9 Number of employees 284
- - 2020 286
Inter-segment
Third parties | 74 | @
02020 2021 1 l
I
EBIT (b.PPA) margin -/
K (15) ] - Lo Revenue EBIT (b. PPA)
185 021 a11% Group revenue and EBIT (b. PPA) in CHF millions
Number of employees 812 Of Wh |Ch EBIT (b. PPA) margin
Inter-segment HEE 2020 -0 % g O
S 0 anow
130 121 -
) ) Number of employees 528
Third parties 77 (118)
| NaZ! 2020 414
N Inter-segment  FHEAS
-3 91 Third parties | @ |
Revenue EBIT (b. PPA) —2 » ——
* Including eliminations between Group & Ventures worth CHF 5 million in 2021 and CHF 4.8 million in 2020 Revenue EBIT (b PPA;I?’ Tx

** Increase due to TX Services in Belgrade, which provides services to all companies



TX Group

Low increase in revenues due to deconsolidations

TX Markets revenue and EBIT (b. PPA) in CHF millions

2020 2021

EBIT (b. PPA) margin

(+5)
| N v 2020 33.7%

Number of employees 508

2020 584

‘85

68

EBIT (b. PPA)

Revenue

* Limited comparability with previous year, because SMG has been taken into account as an associated company since November 2021 solely with regard to net income (and not with regard to revenue)

20

EBIT (b. PPA) margin
2020 60.8 %

JobCloud revenue and EBIT (b. PPA) in CHF millions 201 69.0%

Number of employees 223
2020 214
Inter-segment 53 9

Third parties

Revenue EBIT (b. PPA)
. Other revenue and EBIT (b. PPA) in CHF millions
of which - .
(b. PPA) margin
2020 9.4 %
C18)
| \]_9 1 Number of employees 285
106 90 2020 . 370
Inter-segment | 2 l
Third parties 10 6
Revenue® EBIT (b. PPA)

TR



TX Markets
Olivier Rihs
CEO

10 March 2022 g 4
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Operational reporting - TX Markets

JobCloud with an outstanding performance in all business areas

Seekers

— The labour market is shaped by the war for

talent

— Focus on own leading job portals and
investment in performance marketing,
product and machine learning

— Right mix of technology and professional
services enables JobCloud to identify,
engage and activate suitable candidates
faster than ever before

» jobs.ch
jobup.ch

SCOUT 24

Job Advertsing

— Recovery in Swiss job market led to increase
in job advertisementsJob ad distribution
(PayPerDuration, Subscriptions and
PayPerPerfomance) is the backbone of
JobCloud's success

— Programmatic advertising service gains
traction in the market

— Associated company Karriere.at benefited
from the recovery of the job market in Austria
and the introduction of new products and
delivered a very good result

22

Recruiting Tech

Investments keep JobCloud at the leading edge
of ongoing market changes

jobcloud.ai optimally supports the
recruitment process for SMEs

JobCloud's API gateway facilitates
integration with application/recruitment
management systems

Joveo.com machine-learning and
programmatic technology allows large
enterprises and PDL to manage and
optimise their sourcing investments across
all channels

Joinvision extraction technologies
optimally support machine learning and
matching



Operational reporting - TX Markets

23

Swiss Marketplace Group leader in general classifieds and marketplaces

Highlights

— The combined portfolio of TX
Markets and Scout24 Schweiz
covers the key aspects in the user
“life cycle” by combining lifestyle,
mobility, trading and insurance as
themes

— The platforms complement each
other in terms of their geographical
coverage and business models

SMG Swiss Marketplace Group is a true local champion when it comes
to Swiss general classifieds and marketplaces

Real Estate -

Mobility

SWISS ‘GD

marketplace

Financing &
Insurances

Generalists



Goldbach
Michi Frank
CEO
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Operational reporting - Goldbach

Television advertising performed strongly

Television and print marketing

— Television advertising was the main
contributor to Goldbach’s encouraging
business results

— Launch of digital television network

— Strong increase in third-party marketing of
print publications

— Advertisements in the journalistic sector:
Shift to digital

360-degree marketing

— Content & Sponsoring unit established with
the aim of offering 360-degree, event-related
strategies

— 360-degree conceptincreasingly popular
among advertisers

— Launch of numerous successful cross-media
campaigns
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Out-of-home

— Neo Advertising managed to acquire 9 out of
10 contracts in the inventory of Zurich Public
Transport (VBZ) (contracts valid from 2022,
lasting at least 7 years)

— New agreements concluded with Coop
Schweiz and Migros Aare

— Out-of-home hit by the long-running Covid
restrictions

Il

neoadvertising

oD

Umsteigen lohnt sich.

GOLDBACH



Operational reporting - Goldbach 26

New self-service platform will allow users to book cross-media campaigns in just a few mouse clicks

Changing customer requirements harnessed to create an end-to-end, user-
friendly solution for all media

Practical . Return on investment | Innovation

e Standard products . Assessing and optimising . Simple tool for sales,
availableinanend-to- 1 impact: automated . advice and support
end self-service system | brand lift studies |

e An offer for various ' o Possible to address ' o Cross-media
customer groups (SMEs, media on an aggregate functionality / one-stop
major advertisers, and ! basis i shop for customers
agencies) '

Ambition to develop a unique platform that is open to further market participants

GOLDBACH
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Marcel Kohler
CEO
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Operational reporting - 20 Minuten 28

Video-first strategy and expansion in French-speaking CH paying off — 68 additional FTEs due
to investments and acquisition of sports department

Video & photo offer Multilanguage app No. 1 medium in Switzerland

— Video formats are hugely popular — Launch of multilanguage app using — In 2021, 20 Minuten became the first medium

— Video traffic has increased by 32 % professional translation technlogy to achieve a total daily audience of over three

— Journalistic material currently offered in million readers

— Further development of 20 Minuten NOW! ‘ ' : ‘

_ New video & photo agency helping to English, Portuguese, Albanian, Serbian and — Already over 400,000 registered users
considate identity of the medium Croatian following the launch of OnelLog and the

_ Investments and acquisition of sports implementation of associated measures
department means that FTEs have increased ] ] Coodiassinte st sh s

by 68




Operational reporting - 20 Minuten

Social media first — 20 Minuten is available to readers whenever,

with stories on all relevant channels

Robert (26) :

Unternehmer :

Selfmade-Millionar»

@20min_min
Robert (26) wj
auf. Heute fei

J1 halton - 20i

20min.ch :

Vom Bauernsohn

zum Multimillionar

v - W
Gefallt 9.152 Mal

20min.ch Robert (26) wollte in den Ferien nicht nur auf dem
Bauernhof helfen, sondern wie seine Freunde Feri... mehr

Alle 335 Kommentare ansehen
16. April 2021

Facebook

1248 MO - B 240 .l

(Y @& m.facebook.com/20min/vide (&

0 Facebook Watch

minuten

obert (26)
1terneh

Als ich mich mit 17 Jahren
selbststandig gemacht habe,

20 Minuten @

"Meine Eltern sind Bauern, ich bin Multimillionar"

Robert (26) wollte in den Ferien nicht nur auf dem
Bauernhof helfen, sondern wie seine Freunde Ferien am
Meer machen. Deswegen machte er sich mit 17 Jahren
selbststéandig - und feiert heute mit Paris Hilton auf einer
Yacht. &= .

QO 1.426 - 180 Kommentare - 117 Mal geteilt

2O il Sl &
< SMoQ
Mini Gschicht ©
20 Minuten
~

» WIEDERGABE >3 ZUFALLSMIX
8 Videos

Roberts (26)
Tellerwéscherkarriere:
«Meine Eltern sind Baue...
Mini Gschicht

Sexuelle Beléstigung

im Alltag: Jessie (22)
spricht tiber ihre negativ...
20 Minuten

Aus dem Kosovo
gefliichtet: Flurim (28)
lebt seit 20 Jahren mit F...
Mini Gschicht

Angststorungen: Grace
(17) wurde gemobbt und
kampft noch immer mit ...
Mini Gschicht

Erschépfungssyndrom:
Nadina (19 b inht

8 @ & O]
Start Shorts Abos

Mediathek

ini
&
Mini
Gschicht

Website

AREUE -J=1: B ZO il il &
Tellerwéscherkarriere ...
X 20min.ch D <

MINI GSCHICHT

FROM ZERO TO HERO
«Meine Eltern sind Bauern, ich bin
Multimillionars»

Robert (26) wollte in den Ferien nicht nur auf dem
Bauernhof helfen, sondern wie seine Freunde Ferien am
Meer machen. Deswegen machte er sich mit 17 Jahren
selbststandig - und feiert heute mit Paris Hilton auf einer
Yacht.

(Video: H.Mueller/J.Straub)

29

wherever and however they want,

Wirtschatt 0

Werbung auf Papier
feiert ein Comeback
-

Aus der App
s Beliebt 30
Hazel Brugger ze
o oyl
W Kontrovers 10

Erst die Flugscham -
jetzt die Jobscham?

Darum sind Beamte mit
der Krise iiberford_ert

ZORICH. Nach Kitik hat das BAG
sie angepasst: Zweitimpfungen milssen nichtzu-  gelegtr, sagt ExKrisenmanager Hans Klaus.

rickbehalten werden. Doch dic Kantone konnen  Experten monieren: Inanderen Lindem habe man
oder nutzen. auch privates Sotez

Vom Bauernsohn zum IT-Milliondr

s Ex wchs aur Ung beue it et
‘. b sen G wolbe Robert M- reich. Michel 5. mcht er ERTzge, der  De bel fast Ricts - und leten heute
Chel nicht mit Milch upd Feschy ma-  ex wagte, jung da untemehmerische  ein Fuclity Management, eine Video
o @




Tamedia

Marco Boselli und Andreas Schaffner
Co-CEQOs

10 March 2022
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Operational reporting - Tamedia

Successfully driving the transformation process

Digital strategy

— Over 147,000 digital-only, active
subscriptions already

— Launch of Piano software has helped to
create new offers for specific customer
groups

— Gradual rollout of Onelog began just before
the end of 2021 - over 150,000 readers were
already using the new login technology by
the end of the year

125 147
2020 2021

Digital subscriptions

Strengthening collaboration

— Editorial team collaboration models
implemented in Berne and in Zurich

— Launch of successful partnership with Riviera
Chablais

— Continued good capacity utilisation in print
facilities, extension of various third-party
print jobs

$

Diversity@Tamedia

— Launch of a binding strategy to increase the
proportion of women in leadership roles in
particular, with the overall aim of improving
diversity within the Tamedia team

— Launch of a monthly “criticism channel” to
highlight gender-neutral language as well as
other areas such as the use of images
perpetuating gender stereotypes

31



Operational reporting - Tamedia 32

Subscriptions for every requirement — diversification of offer

Unsere Specials = e

Abonnieren Sie Quzlitdisjournzlismus

As part of its digital growth strategy, Tamedia
expanded its classic digital subscription portfolio to
include new offers for specific customer groups

— Youth: For young readers under 25 years of age

— All-Access subscription: Unlimited access to all Youth Family Small Business
. . 9.' JMonat 39 ™ [Monat 1[}9 &™ Monai
n eWS p Iatfo rm S | n G e rm a n _S pea kl n g a n d Fre n C h B 1 Bernutzaromo + 4 Banutzerkantzp, Taiken Sie Thre ~ 10 Banutzerkomer. Teilen Sie Thr
S pea ki n g SW i tze rl a n d - JULJdL':{::-:;-‘E“é‘;jfl’:f;h"‘lI-” > :::;;Iil-u Familie Abo z B mit Thren Mitarbeit=m
— Family: Families and other multi-person e
- -
households have the option of using several = -
accoun tS un d erone su bSC rl ptl on Youth Jahresabo All Access Jahresabo Family Jahresabo Small Business
N . ahresabo
— Small Business: Small companies and 99.- 275.- 390.- .. 1208 ..
organisations can use up to ten in-house PR Y miietonie R ——
21 desinem 26. Gehuristag o Wt Aho z.B. mit Thren Mitarbeitzm
accoun tS  Du sparst CHF 9. im Vergleich : - _ + E-Paper (kL. D Maggazini)
zum Monatsabe - :::pan:n CHF 25.- im Viergleich o Sie wﬂ?&_ ——

Jwtzt akbschlizssen 1 Monat gratls teshen 1 Monat gratis testen Jutzt abicchlkessen
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Ventures
Daniel Monch
Chief Strategy Officer

10 March 2022
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Operational reporting - Ventures

Fintech portfolio performed well; further investments

Doodle ZATTOD

— Number of people using Doodle to — Double-digit revenue growth due to
arrange meetings increases to 1.5 factors such as pricing as well as new
million (up 15 per cent year-on-year) B2C subscribers in Switzerland and

— Revenue from subscription business Germany
up by more than 50 per cent by the — Stake up to 58.9 per cent
end of the year — The company is both profitable and

— Doodle wants to continue climate-neutral
developing its software-as-a-service — Focus on expanding B2B area - a
offer and intends to increase its white-label solution related to IPTV
visibility further and OTT services for network

operators and content providers

Fintech

— Neon (smartphone bank) recorded over
100,000 customers, with TX Group
increasing its stake to 21.7 per cent

— Selma (financial assistant) expanded its
customer base and tripled its managed
assets

— Growth at Monito (money transfer
comparison site) and Lend (money
lending platform)

New investments

— Price Hubble: Property _
valuations based on big (g PriceHubble
data analytics

— Helvengo: Insurance products helvengo
for entrepreneurs, start-ups
and SMEs

34



Sustainability
Ursula Notzli
Chief Communications & Sustainability Officer
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Sustainability

TX Group intends to publish a sustainability report as of the 2022 financial year

Ecology

Quality Monitoring

Diversity, Equity & Inclusion

Social Responsibilty

| minuten

TX Group

In the 2021 annual report:
Section on sustainability

In the 2022 annual report:
Sustainability reportin
accordance with the recognised
standards

36



Questions?

TX Group AG, Werdstrasse 21, 8021 Ziirich, www.tx.group
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